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Awareness for forests





Due to activities of environmentalists during the last 20 years, the public awareness about deforestation in the tropics and other regions has increased remarkably/



A lot of media activities, mostly initiated by environmental groups, blamed companies to support non-sustainable forestry/



Several branches, e.g., paper industry or DIY-chains were facing a negative image-increase.
��


The need for a certification scheme





Within the last 10 years, more and more companies started to improve their environmental performance, e.g., by



setting up environmental reports;



improving energy efficiency and reducing emissions;



initiating eco-balances to optimize
 production un
der environmental considerations
.



Most improvements could be proved against clear standards, e.g., energy consumption, waste production, etc.
��


How to tell the consumer?





Until the begining of the 90
’s, clear criteria to identify 
sustainable forestry practice were missing.



Companies searching for timber from a sustainable source were confronted with a lot of different certificates and labels 
—
 difficult to believe in and difficult to explain to the consumer.



As a
 result, many companies identify 
urgent need for an international label for sustainable forestry backed by most of the NGO
’s.
��


The need for certification systems





From VDZ/VDP Position Paper 
“Requirements of the German Pulp and 
P
aper 
Assoc
iation
 (VDP) and the Association of German Newspaper Publishers (VDZ) for Forest Management and Harvesting:
”


(1) g) 
Certification



“Publishers and paper mills operating in Germany are interested in the
 early introduction of a certification system that 
is recognized worldwide. The German Pulp and Paper Association, therefore, calls
 upon all suppliers of wood and pulp to play a part in developing such a certification system.
”
��


What industry thinks about certification





Only one certification scheme
 which is supported
 by several interested groups and NGO
’s is needed.



The FSC-Logo gives the opportunity for companies to offer products from sustainable forest sources.



Certification according to 
FSC-criteria
 has a great importance, because in the past, clear regulations and labels were missing to inform the consumer about timber products from sustainable forestry.
��


What FSC offers to companies...





An international certifi
c
a
t
ion
 scheme with an international eco-label;



A
 
certification 
scheme which is based on criteria backed by environmental and social NGO
’s;



The international FSC-label means a clear message to the consumer, which is easier to explain than various dubious certification.
��


The worldwide formation of buyers groups





Buyers groups are partne
rships between buyers of forest
 products
 and non-governmental o
r
ganisations 
(NGO
’s).



Members are committed to improving the quality of forest management around the world.



Buyers groups members are calling for their products to come from well-managed forests.
��


GROUP 
‘98 in Germany





Germany is one of the main markets for timber products in Europe



consumption of sawn timber in several companies (1000 m
3
, 1993 or 1994)
���
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Timber trade and the German market





GROUP 
‘98 in Germany






... and for pulp & paper products



Export into Germany
��
T
otal



Export from:



Sweden



Canada



Finland
�
3.
600 
mill
. t





1.
008 
mill
. t



0.
756
 
mill
. t



0.
540 
mill
. t
�(
near
 20 
mill.
 
m
3
)



(28%)

(21%)

(15%)��
Other sources: USA, Portugal, Spain
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Timber trade and the German market






Germany: GROUP 
‘98





Initiated by WWF Germany



Founded 
April 
17
, 1997



Now 39 members, 36 companies and 3 associations
��


Members of GROUP 
‘98





Timber trade
�
D-it-yourself market chain
s
�
Furnit
ure
�
Mail Order Houses
��Circle Dance

ESPEN

Heinrich Fahlenkamp

Heinrich Freudenberg

Holzland Holzhandel

Horst Kampmann Holz

O.A. Lьghausen KG

Zimmermann

Claro Holz

Handelsgesellschaft

JOLYKA Ex- und Import�Praktiker Bau- und

Heimwerkermдrkte

hagebau

Handelsgesellschaft

OBI Bau- und

Heimwerkermдrkte�Bernd-Joachim Steinacker

Johns Garden Furniture

Kinnarps Bьromцbel

Mцbel Walther

Westeifel Werkstдtten

Hamburg-Bergedorfer

Stuhlrohrfabrik

Mьnchener Boulevard

Mцbel

Garpa Garten & Park

Einrichtungen

Schrцno Polstermцbelfabrik

Bьscher & Hofschulz�Otto Versand

Panda Versandhandel��
Window manufacturers
�
Printing and publishing companies
�
House construction
�
Associations
��Garant Fenster

NIVEAU Fenster Westerburg

Bauelemente System Vertrieb

Volmer Fenstertechnik

Inpa Parkett

Sorpetaler Fensternau�maul-belser

Medienverbund

Mohndruck Graphische

Betriebe

Bibliographisches Institut

& F.A. Brockhaus AG�Baufritz

ExNorm Haus GmbH�Initiative ProHolzfenster

e.V.

Bundesverband Deutscher

Heimwerker-, Bau- und

Gartenfachmдrkte e.V.

Fair Trade e.V.��


Declaration of 
GROUP 
‘98





The
 undersigned companies declare:



The certification of sustainable forest management according to the FSC principles & criteria of the Forest Stewardship Council (FSC) is recogniz
ed as a functional, independent
 and 
credible certification scheme for forest management.

The company will undertake all efforts to document the sources of the timber traded and/or used
.

The company will request timber and/
or timber products with the FSC 
label and include products with the FSC label
 in its line of products.

The company will inform its suppliers and customers about the certification of sustainable forest management according to the concept of the Forest Stewardship Council (FSC) as well as the GROUP 
‘98 and its objectives.

The company will participate in the periodical, standardized reporting procedure of the GROUP
’98.

The activities of the GROUP 
‘98 are viewed as strategic tasks within the company.
�
�


Turnover of some members





Company
�
Branch
�
Total annual turnover
��maul belser�
Printing company
�
near
 0.
6 
billion 
US
$
��Mohndruck�
Printing company
�
near
 
0
.
6
 
billion 
US
$
��Otto Versand�
Mail order house
�
near
 
4
.
1
 
billion 
US
$
��OBI�
Do-it-yourself market
�
near
 
3
.
5
 
billion 
US
$
��Praktiker�
Do-it-yourself market
�
near
 
3
.
2
 
billion 
US
$
��hagebau�
Do-it-yourself market
�
near
 
2
.
4
 
billion 
US
$
��Mцbel Walter�
Furniture market
�
near
 
0.
9
 
billion 
US
$
���
Total:
�
near
 
15
.
3
 
billion 
US
$
��


First certified products in Germany





There are more than 3,000 FSC-certi
fied product lines on the world
wide
 market.

Since the beginning of 1998, more and more FSC-certified products are appearing in the German shops or DIY-markets.

Among them are windows, furniture, parquet flooring, garden furniture, and hardboard.
��


Outlook





There will be an ongoing formation of buyers groups worldwide.

The market share of these buyers groups 
will increase steadily like in the UK.



The companies which joined the buyers group 
and the FSC certification scheme get support from most of the NGO
’s.


For WWF, forest certification and the formation of buyers groups is an essential support for forest conservation worldwide.
��



